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MISSION

Heal ing wi th  Heat .

Our  pass ion is  to  share the re lax ing heal ing ef fects  o f  sauna wi th  

the wor ld .

VISION

We aim to  be the g loba l  leader  in  the sauna & spa indust ry  wi th  

complete  o f fer ings for  profess ionals  and consumers .  

We are known for  our  profound ins ight  in to  the sauna exper ience 

across a l l  sauna types and cu l tures .  Our  pass ion is  to  be the 

innovat ion and susta inab i l i ty  leader  o f  our  indust ry,  and an act ive

par t ic ipant  in  indust ry  consol idat ion.
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Harviaõs four sustainability areas

CODE OF CONDUCT

ƴEthical and responsible 
operations
ƴAnti-corruption
ƴGood and transparent 
governance
ƴInformation security and data 
protection

PERSONNEL 

ƴWell-being and job satisfaction
ƴAttracting and retaining talent
ƴRespecting the human rights of 
personnel
ƴOccupational health and safety

ENVIRONMENTAL IMPACTS OF 
PRODUCTION

ƴEnvironmental program
ƴEfficient use of resources and materials 
in production
ƴEnergy consumption and energy 
sources
ƴCO2 emissions
ƴProduction quality and efficiency

PRODUCTS

Purchases

ƴOrigin of raw materials and 
certifications

ƴEthical and responsible 
purchases, quality and security of 
supply

Customers

ƴCustomer satisfaction

ƴInstructions on the correct use of 
products

ƴSafety

Products

ƴDurable and recyclable products

ƴChoice of raw materials

ƴProduct safety

ƴHealth impacts of products
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Special attention is 
paid to health and 
safety due to the 
COVID-19 pandemic.

Sustainability is a part of everyday life at Harvia
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Harvia is a pioneer in 
cleaner burning. The 
Harvia GreenFlame fire 
chamber enables the 
wood to burn more 
efficiently, producing 
less fine particulate 
emissions. 

IŀǊǾƛŀΩǎ ǎǳǎǘŀƛƴŀōƭŜ 
products are designed 
to be safe, durable and 
repairable.

The Muurame factory 
only uses emission-
free electricity 
produced by 100% 
renewable energy 
forms. 

Harvia uses certified 
wood in its saunas.
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MARKUS WÖRMANSEDER
Sales Director, 
Central Europe

At Harvia since 2016

TOMAS HJÄLMEBY
Sales Director, 
Scandinavia

At Harvia since 2018

TIMO HARVIA
Director, Research & 
Development and Quality

At Harvia since 2004

PÄIVI JUOLAHTI
Vice President, Marketing

At Harvia since 2020

RAINER KUNZ
Managing Director of EOS 
Group

At Harvia since 2020

TAPIO PAJUHARJU
CEO

At Harvia since 2016

ARI VESTERINEN
Chief Financial Officer

At Harvia since 2014

DAVID AHONEN
Export Director

At Harvia since 1996

ANSSI PELKONEN
Sales Director, Finland

At Harvia since 2000

MIKA SUOJA
Vice President, 
Operations & Sourcing

At Harvia since 2016

Harvia Group Management Team
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Highlights of 2020



Harvia celebrated a work-filled 70-year anniversary
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Significant revenue and profitability growth continued, driven by exceptionally 
positive demand

Å Revenue and profitability increased significantly despite the COVID-19 pandemic.
Å Revenue growthin almost all product groups and market areas.
Å COVID-19 has temporarily boosted the demand of sauna and spa products.

Investments into increasing production capacity
Å Due to growing demand, Harviahas invested into production machinery in Romania, China and Finland. 

Investments were also made into increasing production capacity of Almost Heaven Saunas factory in the 
US. The deployment is expected to be completed in Q1 2021. 

Å As market demand continues strong, Harvia is investigating opportunities for additional investments, 
especially into the Almost Heaven Saunas factory in the US and the Muurame factory in Finland.

Integration of EOS Group progressing according to plan
Å On April 30, 2020, Harviacompleted the acquisition of the German EOS Group. The new subsidiaries are 

consolidated to HarviaGroup from the closing date.
Å The integration has proceeded according to plan and on schedule, although most of the post-acquisition 

integration process has been carried out completely virtually due to travel restrictions.

HIGHLIGHTS OF 2020
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Significant revenue and profitability growth continued in 2020, 
driven by exceptionally positive demand



Growth in exceptional conditions

Copyright © 2021 Harvia Plc

Å Revenue growth was strong especially in Germany, North America and 
other European countries.

Å Revenue in Other countries decreased due to the negative impact of the 
COVID-19 pandemic.

Å Organic revenue growth was 28.0%.

Å Strong growth in sauna heater sales.
Å Positive development in sales of sauna rooms especially in the US 

and Central Europe.
Å Decreased revenuein the Arab countries and Asia in springdue 

to COVID-19 situation.
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2020: Revenue increased by 47.3%

Copyright © 2021 Harvia Plc* The largest of which: Arab countries and Asia.

Å Sales growth was strong in Germany, North America and 
Other European countries.

Å EOS acquisition increased revenue in Germany, Russia 
and Other European countries.

Å Sales development in Other countries market area was 
negatively affected by the COVID-19 situation.

Å At comparable exchange rates, revenue grew by 49.9% to 
EUR 111.1 million.
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2020: Strong growth in almost all product groups

* Includes among others, spa components, infrared radiators, services and sauna equipment. Copyright © 2021 Harvia Plc

Å Revenue from sauna rooms increased, driven by positive 
development of sauna room sales especially in North 
America and Central Europe. 

Å Steam generator sales were affected by the COVID-19 
situation in the Arab countries and Asia.

Å Revenue grew strongly in the sauna heater product group.
Å EOS acquisition increased the sales of sauna heaters, 

control units and Others product group.
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Product launches in 2020

The heart of the Harvia Legend 
GreenFlame 240 heater is the 

completely renewed GreenFlame 20 
fire chamber, which has been 

developed with a focus on clean 
burning.

The Harvia BlackSteel heater range 
consists of the popular Cilindro and 

The Wall heaters, which are 
available with a modern black finish.

The Harvia C170VKK control unit
designed for professional use takes 
controlling communal saunas and 

spas to a new level.

The Harvia Variant View sauna was 
launched in Europe and two new 

premium sauna models, the 
Timberlineoutdoor sauna and the 

Olympusindoor sauna, in the 
United States.
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Megatrends supporting the sauna and spa business
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THE GROWING MIDDLE CLASS 

HAS PURCHASING POWER

DIGITALIZATION 

AFFECTS ALSO SAUNAS

LONGER LIVES ð

LONGER ENJOYMENT

ENVIRONMENTAL CONSCIOUSNESS 

GUIDES CONSUMER CHOICES
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Harviaaims to be the leading player 

in the sauna and spa market

Increasing the value of the 

average purchase
Geographical expansion Productivity improvement
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Systematic execution of strategy

Geographical 
expansion

Å North America - Almost Heaven Saunas: 
Own direct and online sales performance 
solid ςcapacity limitations impacting 
availability and lead times.

Å Solid sales coverage in Central Europe and 
excellent performance in DACH market with 
all brands.

Å Continuous improvement in Scandinavia.

Å COVID-19 pandemic affecting performance 
in Asia, Arab countries and Russia.

Productivity 
improvement

Å Excellent agility in ramping up capacity 
throughout the supply chain.

Å Incremental manpower and improved 
productivity KPIs. 

Å New machinery installed in Romania 
during Q1. USA expansion completed but 
some machinery arrived later than 
planned.

Å Further expansion and productivity 
improvement CAPEX underway.

Increasing the value of the 
average purchase

Å Upselling in heaters, control units 
and componentry performing well.

Å Strong sales of complete sauna 
rooms is good proof of increasing 
value of average purchase.

Å Solid performance in EOS premium 
residential and professional offering.
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Harviacontinues investments 
in increasing production 
capacity
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ÅIn early 2021, Harviaacquired a 
production facility in Lewisburg, West 
Virginia, USA for approximately EUR 2.1 
million to increase the production 
capacity of Almost Heaven Saunas by 
approximately one third, thanks to a 
new layout and production lines, as 
well as improved production processes.

ÅHarviaannounced an investment of 
approximately EUR 2.5 million in 
increasing the production capacity of 
its Muuramefactory by expanding the 
factory and acquiring new machinery. 



Financial targets and outlook
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LEVERAGE

1.5x-2.5x
Net debt/adjusted EBITDA2

GROWTH

>5%  
Average annual revenue 

growth

PROFITABILITY

>20% 
Adjusted operating profit 

margin1

Harviadoes not publish a short-term outlook.

1) Adjusted operating profit is operating profit before items affecting comparability.
2) Excluding the future impacts of changes in IFRS reporting standards.
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